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Creative Tools for e-Society
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CITIZEN MEDIA - Consortium
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Medal Winner at e-Inclusion Awards 2008 
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We like to receive awards for our innovation…
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D I S S E M I N A T I O N
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MEDIA
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MONEY
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Currency

� Legal warrantor

� Emotional warrantor
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2006: Start of Citizen Media Project
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Who is the Warrantor?
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The Social Warrantor is the Community!
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What is the Social Currency?

CONTENT
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Example: ring tones

� easy to convert into social 
status

� “It's not the content that 
matters, it's the contact!”
(Douglas Rushkoff)
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User generated Content: homemade social currency!
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CITIZEN MEDIA Research

Expectations & Needs of the Users

Tools & Support

Obstacles they encounter

Benefits they expect

Drivers for people to produce UGC
& show high involvement
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Research Paradigm: get in touch with the users!
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EmoFlowers Game

Developed by University of 
Salzburg

Easy input modality: captures
facial expression

Especially made for kids

82-year old Hans: I want to 
engage my fellows at the
Austrian Green Party in 
this!“
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Unort Kataster

Developed by Academy of Media 
Arts together with IBBT

Allows citizens to indicate urban 
problem areas via multimedia
reports and make them visible for
the city administration. 

“I want you to indicate this
eyesore of the city at Unort
Kataster!“
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Personal Content Search

Developed by Telefonica together
with IBBT and exalead

Multi modal search

Learns from the users

Keywords can be provided by
human voice as search input.

Young man: „I want to create
human alike dialogue!“
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NDS Unified EPG

Unified EPG developed by NDS

Bringing all media together on TV 
screen.

High tech prototypes tested in rural
households
in Engerwitzdorf

Family feedback: „now we feel as 
part of the world!“
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Mediacaching

Developed by University of Cologne 
together with VRM

Multimedia Treasure Hunt, creating
a common experience in real life 
triggered by ICT

„What great fun to share what the
others experienced!“
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Talhonia

Developed by Alcatel-Lucent
together with SINTEF

Co-writing application

speeds up text creation

As a writer you are not alone any
more: writers enjoy togetherness

„We don‘t want to stop!“



3rd FP7 Networked Media Concertation Meeting
April ����� 2009

27

Magic Media Fair

�„We want to get to know each other!“

�„We want to involve the youth!“

�„We want to feel togetherness!“
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3 Testbed Competition
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At final event barriers of language, culture, 
skills…all gone
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Users Involvement � KG
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How did we motivate the user to participate?
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Citizen Media News Episode 1

researchers arriving in their balloon…
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5 Conclusions to take away

1. A non-technical language creates more curiosity than perfect explanation

2. Emotional project communication takes away fear; eye level is established

3. If you want user involvement show researcher involvement

4. Playful and scientific is not a contradiction

5. Handle the most scarce & valuable currency users can share with you with care
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�SPARE
��
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�DISSEMINATION
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CITIZEN MEDIA project‘s secret 4th Testbed

CITIZEN MEDIA 
TROPHY
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The Captain‘s Hat
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Analysis
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Dissemination by numbers

13 project web pages

14 workshops and conferences organised by partners

44 conference and workshop publications

39 invited talks on conferences or workshops

12 magazine publications

40 video productions produced by the partners

104 press coverages (broadcast television, newspepare s etc.)
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Final Conclusion

SOCIAL STATUS
SOCIAL CURRENCY

CONTENT
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Final Conclusion

� …it‘s all about storytelling.
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… challenge this conclusion!

You may…
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For this we have a little surprise for you…
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May your content become social currency!

www.dissemination-trophy.eu
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�THANK YOU!

� Marc Miletich

� mmi@sonovista.com


